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Thess core slements of our brand identity — our mission,
vision, volues and togline —form the foundation of
veryihing

to empowering people thraugh performance.
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Brand history




Mission

full creative, academic and career
potential through the transformative.
‘power of performance.
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Core values

Inclusive

We believe in removing
obstacles and providing
access to all aspiring

” el

Established Academically

connected

Forward-thinking

With over 130 years of

experience, we uphold the board that s part of o

approaches, adopting

niversity,
West London, we apply

and developing culturally

millons of

” unleash

possion into opportunity.



Tagline

Empowering People
Through Performance

the stage door. We emp

thei skilswith confidance every day.

Wo oro sstabished in history but never bound by It Instead,for over 130 years, we have beon

This s where unique talent i recognised, not constrained.
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Core brand assets overview




Welele)



Logo
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Logo clearspace
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Logo colourways




Logo primar,
poaitibning and size
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Logo secondary
positioning and size Love
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Size of the logo used in
special formats
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Logo placement - e
in digital communications
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Logo placement
in digital communications
scale & size
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Logo do nots L
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Social avatar




The brand full name
wordmark lockup

London College
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The brand full name
‘wordmark lockup

Lonclon College
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The brand full name
wordmark do nots London £lege




The horizontal brand
monograms and the brand
full name lockup
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The horizontal brand
monograms and the
brand full name
lockup clearspace
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lockups



Brand hierarchy and
partnerships
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Brand hierarchy and
partnerships

Empowering
People
Through
Performance.




Partnership lockups
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Partnership lockups
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Divisional lockup
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The coat
of arms



The history of the
London College of Music's
coat of arms
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The primary coat of arms



The primary coat of arms




The full-colour version
coat of arms
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The primary coat
of arms clearspace
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The coat of arms lockups
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The coat of arms lockups
clearspace
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Tagline



Our tagline J

Empowering Pttple
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When to use it
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Approved tagline usage
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IN-PERSON

NOW OPEN

Empower
a3
Through
Performance




Our colours
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Primary and
supporting colours
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Colour usage




Colour usage
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Colour contrast and
accessible text
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https://webaim.org/resources/contrastchecker/
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Incorrect colour usage

v s s

ot e —




Gradient colours




Gradient colours







Typography



Music & Drama
MuUzik & Drammatico
- Tchaikovsky ©

@London,W5 5RF
Empowering

Grades & Examination
17 July * CREATIVE MEDIA
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~~~~~~~~~~~~~~ Inclusive

~~~~~~~~~~~~~~~~ Established

------------ - Academically
............ Connected
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........ - Performance
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MusGlyphs
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‘The complex § -+ signature has been replaced by six bars of § time
High voice available in § and low voice in 2%

ed as S3- B at

Jazz musicians read shorthand like [ to play repeats



https://www.notationcentral.com/product/musglyphs/
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Typographic hierarchy
ataglance
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Typographic hierarchy
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Alignments

Vocals Pop Vocals oo

Pop Vocals
sing the songs
Souiove
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Pattern



LCME pattern




Pattern creation




Pattern combinations




Pattern combinations

e o e oo




Pattern creation do nots







Pattern usage




lconography



Iconography grid
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Iconography usage
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Iconography do nots




Photography



Performance photography
approach and style



People photography
approach and style




Colour treatment to
existing imagery




Photography
dos and do nots




lllustration



lllustration style




lllustration guidelines
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lllustration applications




Comms layouts



Portrait left-aligned
layout
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Portrait left-aligned
layout with the coat
arms
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Portrait centre-aligned
layout
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Landscape left-aligned layout
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Landscape left-aligned layout
with the coat of arms
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Landscape centre-aligned layout
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Square layout
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Square layout with the
coat of arms

LCME

Empoweting
People Throtigh
Performance




Special layout
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Motion



Application
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Subtitle treatment

File setup




Our vaioe and tone are crucial in communicating LOMES
brand personalty and valuss. They help us connect with our
audience emotionally ond reinforce our mission of
‘empowering people through performance.

Voice and tone



Brand voice

Tone variations

Whiecrcors v e consitan e o nkd ot

e concona i e s,

e m—r———

cadensiaty cabot i mrton i



Writing style and
quiding principles
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Application
guidelines



Stationary



Business cards




Letterheads
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Email signatures




Greeting card




Notepads







Labels
Plegse donotbend (
o Lome

e oo e s Please do notbend
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General PowerPoint




Social media



Profile plctures
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Cover photos




Post designs
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Publications



Grades colour code
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Pre-grade
Step 1-2

Grades 1-3

Grades 4-5

Grades 6-8




Examples of cover Piano
design colour themes
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Cover design layout







Exam centres



Exam centre
registration certificate
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Exam centre
registration logo
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Exam signage

s

LOME (Wi

WAITING
ROOM

LOME Wi

WARM-UP
ROOM

LOME | wssias

EXAMINATIONS

LOME | Wi

EXAMINATION
ROOM



Merchandise



Merchandise guidelines







Contact information
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https://lcme.uwl.ac.uk/brand-assets/
https://lcme.uwl.ac.uk/media/ufvdcjuv/lcme-brand-guidelines-july2024.pdf
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